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Summary (October - December 2008)

The New Mexico Tourism Department Visitor Information Centers (VICs) conduct
random surveys of persons who stop at the VICs. Each day, each of the nine VICs in
New Mexico survey four visitors, two in the morning and two in the afternoon. (The
sample size was increased during November to provide a larger sample of persons
asked additional questions regarding film tourism.) Most visitors fill out the surveys on-
line at the VIC; those visitors who do not wish to complete the survey on-line have the
option of completing a hard copy, which is entered on-line by VIC staff.

What follows is a report on the data obtained from surveys conducted during the fourth
guarter (October to December) 2008. A total of 4,087 surveys were completed during
the quarter. We also provide totals for calendar year 2008 and comparisons with earlier
periods. Data are reported for the state as a whole and for individual VICs. The data in
this report have been weighted to reflect the number of visitors per VIC.

This is the last such report that will be provided. In the future, reports will be based on
the results of a new post-trip email survey sent to persons who signed in at the VICs.

Place of Residence

For the quarter, 92% of the visitors were Americans, up slightly from the
percentage in the same quarter of 2007. For the 2008 calendar year, 88% were
American and 12% international, compared with 89% domestic and 11%
international for 2007.

The largest number of foreign visitors (for the quarter) were from Canada (46%),
followed by United Kingdom, Germany, Australia, and Mexico. These, along with
France, were also the top countries for the year. Canadian visitation is always
highest in the coldest part of the year.

For the year, there was a decline in the percentage of Canadian and UK
visitation and an increase in German visitors from 2007.

The largest number of Americans came from Texas, which accounted for about
18% of domestic visitation for the quarter and for the year. The 18% share of
Texans for the calendar year was a decrease from the figure of 20% for 2007.

For the quarter, Texas was followed by California, Colorado, New Mexico, and
Arizona, the same top states as in the fourth quarter of 2007, with the exception
of Florida; there were increases in the percentage of visitors from each of these
four states for both the quarter and year.

Place of origin varied considerably by VIC; for example, Texas was the leading
place of origin for Anthony, Chama, Glenrio, Santa Fe and Texico; California was
the leading state for Gallup and was virtually tied with Arizona at Lordsburg.
Colorado was the leader at Raton. New Mexico led at La Bajada.



Trip Characteristics

The average visitor spent 3.2 nights in the state (the same as in the last quarter
of 2007); excluding day trips, the average overnight visit was 3.6 nights (down
from 4.0 for that quarter in the previous year); average stays were up somewhat
for the calendar year.

Length of stay was greater for hotel guests who had definite lodging plans (2.9
nights) than for those without definite plans (2.3 nights); each of these figures
was down from the last quarter of 2007.

Length of stay was greatest for visitors stopping at Santa Fe and La Bajada.
Length of stay was shortest for visitors stopping at Lordsburg (only 1.6 nights).

47% of visitors during the quarter (and 50% for the year) stayed in a hotel vs.
11% who stayed in RVs, 12% with friends and relatives, 5% camping, and 13%
passing through and not spending the night.

The percentage staying in hotels and RVs declined, while the percentage staying
with friends and relatives and passing through increased from the fourth quarter
of 2007.

56% of those staying in a hotel/motel/B&B had definite plans for lodging that
night, this figure was 58% for the calendar year; each of these figures were close
to those for the same period in 2007.

The most common final destinations within the state for both the quarter and year
were Santa Fe, Albuquerque, Taos, and Las Cruces.

On a scale of 1 to 5, the average importance of Native American tourist activities
in deciding to visit New Mexico was 3.1, with 34% of respondents rating it a 4 or
5.

The most popular Native American tourist activities were purchasing arts and
crafts (29%), visiting a cultural or historical site (26%), visiting a Pueblo or
Reservation (22%), and going to a museum or gallery with a Native American
focus (20%). Casinos rated at 11%.

Average party size was 2.0 adults for the quarter and 2.1 for the year.

9% of the visitors traveled with children, down slightly from the annual average of
11%,; these visitors had an average of 2.0 children per party for the quarter and
1.8 for the year.

Total spending in New Mexico among all visitors averaged $660 per trip
(somewhat above the annual average of $604) and $103 per person per night,
not counting day trips. These data are not comparable with those from 2007.



Quarterly spending was greatest for visitors in Chama and Santa Fe and least for
those in Anthony and Lordsburg.

About one in four visitors were making their first visit to New Mexico; of the
remainder, about one-fourth were frequent visitors and one-half were occasional
visitors; this represents a small increase in frequent visitors and first-time visitors
from earlier periods.

Advertising/Vacation Guide

48% of the quarterly visitors had seen an advertisement prior to their visit, a
decrease from 54% from the previous year.

By far the largest number of visitors had seen magazine ads (67%), followed by
television, billboard, and newspaper.

For the quarter and the calendar year, the percentage seeing magazine ads
decreased, while the percentage seeing the other media increased.

Over 15% of quarterly and 17% of annual visitors had received a Vacation Guide
prior to their trip. Those with definite lodging plans were much more likely to
have seen the guide (23%) than those without definite plans (10%), as was the
case in previous periods.

Website

20% of respondents had seen the Tourism Department website prior to their visit,
down from 21% in the last quarter of 2007.

There was little difference in this factor by age of respondent; those over 50 were
slightly more likely to have been to the website than those 50 or under.

Satisfaction

On a scale of 1 to 5, the average rating for how easy it was to find the VIC was
4.7, up slightly from 2007.

Santa Fe again got the lowest rating at 3.8, followed by Lordsburg and Raton at
4.4,

The scores increased for the new centers in Gallup and Glenrio.

The information needs of visitors were well met, with an average rating of 4.8 out
of 5, similar to past ratings.

The ratings in Gallup showed increases from 2007.



Demographics

The average age of respondents for the quarter was 56, while the average for the
year was 55. This compares with quarterly and annual averages of 55 and 54 in
2007.

Average age was highest for Santa Fe and Gallup and lowest for Chama and
Raton.

Median household income for the quarter was $69,442, compared to the annual
figure of $70,856,

Median income for both the quarter and year were higher for those with definite
lodging plans than for those without such plans.

Median income was greatest for Santa Fe and Texico, with half of those visitors
having incomes over $80,000.

Income was lowest for Lordsburg and Anthony.



Final Count of Surveys for each Visitor Center:

COUNT

LOCATION N=4.087 %
Anthony 439 10.7%
Chama 363 8.9%
Gallup 586 14.3%
Glenrio 587 14.4%
La Bajada 407 10.0%
Lordsburg 504 12.3%
Raton 475 11.6%
Santa Fe 277 6.8%
Texico 449 11.0%




Q1lA. Whatis your country of residence?

Oct-Dec 2008 Oggonc CY2008 | CY2007
LOCATION | ~ounT % % % %

N=4,056 | (Weighted (Weighted (Weighted (Weighted

United States 3,673 91.6% 90.1% 88.3% 88.8%
Foreign 383 8.4% 9.9% 11.7% 11.2%

Q1B. What is your country of residence (foreign visitors only)?

Oct-Dec 2008 Oct-Dec 2007 CY2008 CY2007
COUNTRY COUNT % COUNT % COUNT % COUNT %
N=383 |(Unweighte| N=198 |[(Unweighte| N=1,412 |(Unweighte| N=1,053 |(Unweighte
Canada 178 46.5% 101 51.0% 557 39.4% 475 45.1%
United o o o o
Kingdom 34 8.9% 27 13.6% 93 6.6% 127 12.1%
Germany 28 7.3% 12 6.1% 141 10.0% 70 6.6%
Australia 25 6.5% 12 6.1% 79 5.6% 42 4.0%
Mexico 12 3.1% 6 3.0% 50 3.5% 32 3.0%
France 11 2.9% 3 1.5% 59 4.2% 42 4.0%
Belgium 7 1.8% 0 0.0% 21 1.5% 10 0.1%




Q2. What is your state of residence?
Oct-Dec 2008 Oct-Dec 2007 CY2008 CY2007
STATE COUNT % COUNT % COUNT % COUNT %
N=3,673 |(Unweighte N=1,837 |(Unweighte|{ N=11,226 |(Unweighte{ N=8,775 |(Unweighte

Texas 641 17.5% 345 18.8% 2,081 18.5% 1,762 20.1%
California 355 9.7% 162 8.8% 985 8.8% 692 7.9%
Colorado 291 7.9% 120 6.5% 828 7.4% 548 6.2%
New Mexico 267 7.3% 99 5.4% 844 7.5% 456 5.2%
Arizona 234 6.4% 74 4.0% 676 6.0% 431 4.9%
Oklahoma 127 3.5% 67 3.6% 358 3.2% 296 3.4%
Florida 121 3.3% 83 4.5% 439 3.9% 401 4.6%
Michigan 95 2.6% 53 2.9% 280 2.5% 224 2.6%
lllinois 81 2.2% 49 2.7% 257 2.3% 242 2.8%
Ohio 77 2.1% 42 2.3% 188 1.7% 180 2.1%
Washington 77 2.1% 39 2.1% 209 1.9% 178 2.0%
Missouri 71 1.9% 33 1.8% 220 2.0% 204 2.3%
New York 70 1.9% 36 2.0% 205 1.8% 169 1.9%

Anthony Chama Gallup Glenrio LaBajada Lordsburg Raton Santa Fe Texico
N=380 N=341 N=547 N=538 N=370 N=15 N=43 N=224 N=15
STATE| % STATE| % STATE| % STATE| % STATE| % STATE % STATE| % STATE| % STATE| %
Texas |23.2% | Texas |22.3% | Californig 18.5% | Texas | 16.9% |New Mexid 21.6% | California| 12.8% | Coloradd 26.9% | Texas |16.1% | Texas |44.3%
Californig 15.3% | Coloradg 10.9% | Arizona| 13.0% | Michigan 5.9% | Californig 11.1% | Arizona |12.5% | Texas |14.7% | Coloradq 12.1% | Oklahomj 5.8%
Arizona| 5.8% | Oklahomj 8.2% |New Mexiq 12.8% | Californig 5.4% | Coloradgq 8.9% | New Mexic| 11.3% | Californig 5.4% | Californig 11.6% | Missouri| 4.8%
Florida | 5.3% |New Mexiq 6.5% | Texas | 6.8% | Oklahom| 4.8% | Texas | 7.8% Texas | 8.4% | Oklahom{ 5.4% |New Mexiq 7.1% | Michigan 4.1%
Georgia| 3.4% | Ariona | 6.2% | Coloradg 6.6% | Florida | 4.3% | New Yorlf 4.3% | Colorado| 4.3% | Arizona| 5.2% | Florida | 4.5% |Tennessg 3.6%
Michigar] 3.2% | Californig 4.4% | Florida | 3.8% | lllinois | 4.3% |Pennsylvar 3.8% Florida | 3.9% | Minnesot| 3.8% |Wisconsi| 4.5% | lllinois | 2.7%
Coloradq 2.4% |Wadingto| 3.8% | Nevada| 2.7% | Arizona| 3.9% | Florida | 3.2% Ohio 3.1% |New Mexiq 3.4% | Arizona| 4.0% | Louisiang 2.4%
New Yor| 2.4% | Alabamg 2.3% | Oklahom{ 2.4% [Pennsylvarl 3.2% Ohio | 3.0% | Washingtol 2.7% | Wyoming 2.7% |Massachusg 4.0% | Coloradq 2.2%
Ohio | 2.4% | Louisiaa| 2.3% | Arkansag 2.2% | Arkansag 3.0% | Michigan 2.4% | Pennsylvanii 2.4% | Nebraskq 2.3% Ohio | 2.7% |New Mexiq 2.2%
Louisiang 2.1% Utah | 2.3% lllinois | 2.2% |Tennessg 2.8% | Arizona| 2.2% Georgia | 2.2% | Wisconsi| 2.0% | Maryland 2.2% Ohio | 2.2%




Q4. How many nights will you be staying in New Mexico?

Oct-Dec 2008 o;gg;c CY2008 | CY2007
HOW MANY NIGHTS WILL YOU
BE STAYING? COUNT % % % %
N=3,658 | (Unweighte| (Unweighte| (Unweighte| (Unweighte
Day trips 529 14.5% 22.9% 14.7% 21.4%
1 Night 928 25.4% 20.6% 22.5% 22.0%
2 Nights 616 16.8% 14.8% 17.5% 17.2%
3 Nights 414 11.3% 10.6% 11.6% 11.1%
4 Nights 307 8.4% 8.3% 8.3% 7.5%
5 Nights 263 7.2% 6.6% 7.0% 6.3%
6 Nights 109 3.0% 3.3% 3.3% 2.8%
7 Nights 155 4.2% 3.0% 4.4% 3.3%
8 Nights 46 1.3% 1.6% 1.5% 1.3%
9 Nights 23 0.6% 0.6% 0.9% 0.6%
10 Nights 75 2.1% 2.2% 2.2% 1.9%
11 or more nights 193 5.3% 5.5% 6.2% 4.6%
Average nightgincluding day trips
(Weighted) 3.2 3.2 3.4 3.0
Average nighé{not including day
irips) (Weighted) 3.6 4.0 3.9 3.7
Avera@ night§ with definite plans f
lodging (Weighted) 2.9 3.6 3.3 3.4
Average nighgwithout definite plan
for lodging (Weighted) 2.3 2.6 2.7 2.5

! Average nights includes those who stayed 30 days or under, and parties with 10 adults or less.
2 Average nights (not including day trips) includes those who stayed 30 days or under, spent at least 1 night, and

travel parties with 10 adults or less.
® Average nights with definite and without definite plans for lodging includes those who are staying in a

hotel/motel/B&B only.



Q4.

How many nights will you be staying in New Mexico?

Oct-Dec 2008 | Oct-Dec 2007 CY2008 CY2007
HOW MANY NIGHTS WILL AVERAGE AVERAGE AVERAGE

YOU BE STAYING?  |AVERAGE NIGH \\ <111 inciudi NIGHTS (includ{ NIGHTS (includ

(including day tri| d . : :
ay trips) day trips) day trips)
Overall (Weighted)
(N=3.569) 3.2 3.2 3.4 3.0
Anthony (N=408) 1.9 2.1 2.0 2.0
Chama (N=314) 4.3 4.8 5.0 4.0
Gallup (N=481) 2.9 2.6 3.1 2.7
Glenrio (N=521) 3.3 3.2 3.4 2.9
La Bajada (N=347) 5.1 3.3 4.7 2.8
Lordsburg (N=417) 1.6 1.6 1.8 1.9
Raton (N=430) 2.3 2.6 2.9 2.8
Santa Fe (N=242) 5.2 5.1 5.8 44
Texico (N=409) 3.0 35 3.3 3.1
Oct-Dec 2008 | Oct-Dec 2007 CY2008 CY2007
HOW MANY NIGHTS WILL | AVERAGE NIGH AVERAGE AVERAGE AVERAGE
YOU BE STAYING? | (notincluding dg , o> NIGHTS sEtLe
trips) (not mgludlng di (not mc;ludmg di (na including de
trips) trips) trips)
Overall (Weighted)

(N=3,048) 3.6 4.0 3.9 3.7
Anthony (N=291) 2.7 35 2.9 3.3
Chama (N=302) 4.4 5.3 5.2 4.7
Gallup (N=420) 3.3 3.1 3.7 3.7
Glenrio (N=483) 3.6 3.8 3.6 3.4
La Bajada (N=325) 5.5 4.2 5.2 3.6
Lordsburg (N=240) 2.8 2.8 2.7 2.8
Raton (N=352) 2.8 3.4 3.6 3.6
Santa Fe (N=240) 5.2 6.0 5.9 51
Texico (N=395) 3.1 3.8 3.4 3.4
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Q5. Where are you staying tonight?
Oct-Dec 2008 Og&??ec CY2008 | CY2007
WHERE ARE YOU STAYING
2
ventiEnT COUNT % % % %
N=3,968 |(Unwejhted|(Unweighte| (Unweighte((Unweighte
Hotel/Motel/B&B 1,865 47.0% 51.2% 49.6% 50.6%
With Friends/Relatives 478 12.0% 7.8% 10.0% 6.8%
RV 422 10.6% 13.1% 11.2% 13.5%
Camping 178 4.5% 4.9% 5.9% 6.6%
Other Accommodations 297 7.5% 8.0% 7.4% 7.1%
Day Visitor (not spending the night) 226 5.7% 5.0% 5.1% 6.0%
Passing Thro“%?g(h”t‘)’t spending the | 54, 12.7% 9.9% 10.9% 9.4%
Anthony| Chama | Gallup | Glenrio |La Bajad{Lordsburg Raton | Santa Fg Texico
WHERE ARE YOU | "\ 456" | N=359 | N=557 | N=571 | N=97 | N=89 | N=62 | N=265 | N=42
STAYING
UERIE=? % % % % % % % % %
Hotel/Motel/B&B 37.3% 56.8% 43.3% 56.7% 44.3% 27.0% 49.6% 58.5% 55.4%
. With . 8.2% 9.7% 10.4% 9.6% 19.4% 8.0% 10.8% 20.4% 17.0%
Friends/Relatives
RV 18.3% 6.7% 9.9% 12.4% 9.8% 10.8% 8.4% 6.4% 10.4%
Camping 8.2% 5.0% 3.6% 6.7% 3.5% 4.5% 2.2% 3.0% 2.9%
Other
0 0, 0, 0, 0, 0, 0, 0, 0,
Accommodations 3.1% 10.3% 13.1% 5.4% 9.3% 1.4% 10.2% 8.3% 6.8%
Day Visitor (not 0 o o o o o o o o
spending the night) 5.9% 6.1% 3.8% 0.9% 7.6% 15.3% 5.6% 2.6% 3.4%
Passing Through
(not spending the | 19.0% 5.3% 16.0% 8.2% 6.0% 32.9% | 13.2% 0.8% 4.1%
night)

Q6. If you will be staying in a hotel/motel/B&B, do you have definite plans for
lodging tonight?
Oct-Dec

DO YOU HAVE Oct-Dec 2008 2007 CY2008 | CY2007

DEFINITE PLANS
FOR LODGING COUNT % % % %
TONIGHT? N=1,809 |(Unweighte|(Unweighte|(Unweighte|(Unweighte
Yes 1,013 56.0% 57.1% 57.6% 56.4%
No 796 44.0% 42.9% 42.4% 43.6%
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Q7.

Where in New Mexico is/are your final destination(s)? (check all that apply)

Oct-Dec 2008 o;gg;c CY2008 | CY2007
FINAL DESTINATIONS: COUNT % % % %
N=4,087 | (Unweighted (Unweighted (Unweighted (Unweighteq

Albuquerque 974 23.8% 22.3% 21.9% 21.0%
Santa Fe 836 20.5% 21.0% 20.3% 23.6%
Taos 325 8.0% 8.4% 8.0% 8.9%
Las Cruces 280 6.9% 7.5% 7.1% 7.0%
Chama 140 3.4% 5.2% 5.1% 4.9%
Alamogordo 120 2.9% 3.3% 3.9% 3.4%
Gallup 114 2.8% 3.2% 3.0% 4.0%
Roswell 111 2.7% 4.0% 3.7% 4.0%
Carlsbad 106 2.6% 3.6% 3.9% 4.4%
Deming 103 2.5% 2.3% 2.4% 2.7%
Ruidoso 93 2.3% 2.7% 2.5% 2.6%
Silver City 88 2.2% 3.4% 2.4% 2.8%
Las Vegas 84 2.1% 2.1% 2.2% 2.3%
Farmington 58 1.4% 2.6% 1.6% 2.6%
Raton 52 1.3% 2.1% 1.7% 2.3%

Red River 48 1.2% 1.2% 1.8% 1.8%

Los Alamos 48 1.2% 1.3% 1.4% 1.6%
Angel Fire 48 1.2% 1.2% 1.4% 1.6%
Truth or Consequences 35 0.9% 1.4% 1.2% 1.4%
Grants 31 0.8% 1.1% 1.0% 1.3%

Other 466 11.4% 10.8% 11.0% 10.4%

Just Passing Through 1,193 29.2% 26.5% 26.8% 28.4%
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Q8.

Qo.

In deciding to visit New Mexico, how important was the availability of
Native American related tourist activities (On a scale of 1to 5, where 1 is
very unimportant and 5 is very important).

HOW IMPORTANT | ©ct-Dec 2008 Very Unimportant Very Important
WAS THE AVERAGE
AVAILABILITY OF | RATING | CY2008 1 ) 3 A .
NATIVE AMERICAN | N=1,510
RELATED TOURIST | (Unweighted
ACTIVITIES 3.1 3.0 22.4% 11.3% | 25.1% 17.7% | 23.4%
While in New Mexico, do you plan to (check all that apply):
Oct-Dec 2008 CY2008
DO YOU PLAN TO?
COUNT % o
- 2 . )
N=2,074 (Unweighted
Purchase Natl_ve American art, pottery, 597 28.8% 28.1%
jewelry etc.
Visit a Native American cultural or
0, 0,
historical site 544 26.2% 25.7%
Visit a Native American
0, 0,
Pueblo/Reservation 448 21.6% 22.7%
Go to a museum/gallery with a focus on o o
Native American art and culture 415 20.0% 20.8%
Visit a Native American tribal cultural 320 15.4% 15.7%
center/museum
Go to a Native American Casino 237 11.4% 12.8%
Attend a Native American event (feast o o
day, Arts/Crafts fair, pow-wow, etc.) 187 9.0% 9.0%
Go to a Native American owned resort for
non-gaming activities (golf, spa, hiking, 103 5.0% 4.9%
horseback riding, fishing, camping/rv's)

*“This question was not asked during the months of October and November 2008, thus accounting for a lower N.
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Q10A.

Including yourself, how many adults are in your immediate travel party?

HOW MANY ADULT ~ OctDec2008 | “S00°C | cv2008 | Cv2007
ARE IN YOUR
IMMEDIATE TRAVE
PARTY? COUNT % % % %
N=3,708 | (Unweighte| (Unweighte| (Unweighte| (Unweighte
1 664 17.9% 17.0% 16.1% 16.4%
2 2,552 68.8% 70.1% 69.5% 70.0%
3 251 6.8% 7.0% 6.9% 6.8%
4 154 4.2% 3.9% 5.1% 4.5%
5 43 1.2% 0.9% 0.8% 0.8%
6 or More 44 1.2% 1.2% 1.6% 1.5%
Average
(Weightged)5 2.0 2.2 2.1 2.1
Al:IDOUVI\_/TI\gAAI\\IRY Anthony| Chama | Gallup| Glenrio | La Bajadd Lordsburg| Raton | Santa Fg Texico
IN YOUR N=391 N=337 | N=532| N=569 N=350 N=26 N=51 N=226 N=26
IMMEDIATE
TRAVEL % % % % % % % % %
PARTY?
1 23.3% 14.2% |18.4% | 15.8% 18.3% 28.4% 12.9% 12.8% 15.3%
2 62.9% 71.5% |68.4% | 70.1% 63.4% 65.7% 72.9% 63.7% 76.8%
3 6.6% 4.5% 7.3% 9.0% 8.6% 1.4% 8.0% 14.2% 3.8%
4 4.1% 7.1% 4.1% 3.9% 7.4% 0.9% 3.3% 5.8% 2.8%
5 2.0% 0.9% 1.5% 1.1% 0.6% 0.7% 0.9% 1.8% 1.2%
6 or More 1.0% 1.8% 0.2% 0.2% 1.7% 2.8% 2.0% 1.8% 0.2%
Average 2.0 2.1 2.0 2.0 2.1 1.8 2.0 2.2 2.0

® Average adults does not include party sizes over 10 adults.
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Q10B.Including yourself, how many children are in your immediate travel party?

HOW MANY CHILDRE|  Oct-Dec 2008 OggODec CY2008 | CY2007
7
(Under18 years of age) AF
YOUR IMMEDIATE TRA| couUNT % % % %
PARTY? N=4,087 | (Unweighte( (Unweighteq (Unweighte(¢ (Unweighte
0 3,721 91.0% 92.2% 88.9% 88.4%
1 164 4.0% 2.9% 4.7% 4.5%
2 127 3.1% 2.8% 4.0% 4.3%
3 38 0.9% 1.3% 1.4% 1.7%
4 22 0.5% 0.4% 0.5% 0.6%
5 6 0.1% 0.2% 0.2% 0.2%
6 or More 9 0.2% 0.2% 0.2% 0.4%
Average® (Weighted) 0.2 0.2 0.3 0.2
Average Children
(Those with children) 20 21 1.8 20
(Weighted)
|_(|ZOI-|\IAIZSAF?EI\II\T Anthony] Chama| Gallup | Glenrio lea_jgda Lordsburg Raton |Santa F{¢ Texico
N=39 | N=863 | N=586 | N=587 N=504 N=175 | N=277 | N=49
(Underl18 years N=107
age) ARE IN YOU
IMMEDIATE % % % % % % % % %
TRAVEL PARTY,
0 90.4% | 98.1% | 90.6% | 88.1% | 96.3% | 90.9% | 88.4% | 85.9% | 91.8%
1 41% | 0.8% | 3.1% | 51% | 2.5% 5.8% 5.1% 5.4% | 3.8%
2 3.0% | 0.8% | 3.6% | 3.9% | 0.7% 2.0% 4.2% 6.1% | 3.8%
3 1.1% | 0.0% | 1.0% | 2.0% | 0.2% 0.6% 1.1% 1.1% | 0.7%
4 0.7% | 0.3% | 1.0% | 0.7% | 0.0% 0.4% 1.1% 0.4% | 0.0%
5 0.2% | 0.0% | 0.3% | 0.0% | 0.2% 0.2% 0.2% 0.0% | 0.0%
6 or More 05% | 0.0% | 0.3% | 0.2% | 0.0% 0.2% 0.0% 1.1% | 0.0%
Average 0.2 0.0 0.2 0.2 0.1 0.1 0.2 0.2 0.1
Average
Children (Those| 2.0 1.9 2.3 1.9 1.6 1.6 1.9 1.8 1.6
with children)

® Average children does not include parties over 8 children.
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Q11. What is your best estimate of total spending during your stay in New
Mexico? Please estimate spending for your entire immediate travel party
(include lodging, meals, retail shopping, gasoline, rental car, entertainment,
and any other spending related to your visit).

Oct-Dec
ESTIMATE OF TOTAL Oct-Dec 2008 2007 CY2008 CY2007
N=3,075 | (Unweighte( (Unweighteq (Unweighteq (Unweighte

$0-$50 367 11.9% 31.3% 13.6% 30.3%
$51-$100 458 14.9% 11.5% 13.0% 11.4%
$101-$200 502 16.3% 14.0% 14.8% 14.8%
$201-$300 326 10.6% 9.1% 10.3% 9.8%
$301-$400 145 4.7% 4.3% 5.4% 4.7%
$401-$500 325 10.6% 8.6% 11.6% 8.9%
$501-$600 78 2.5% 2.0% 3.3% 2.6%
$601-$700 56 1.8% 1.0% 1.7% 1.1%
$701-$800 85 2.8% 2.7% 3.2% 2.3%
$801-$1000 261 8.5% 6.6% 8.8% 6.4%
$1001-$1500 155 5.0% 4.1% 4.7% 3.1%
$1501-$3000 216 7.0% 3.4% 6.7% 3.5%
$3000+ i 101 3.3% 1.4% 2.9% 1.2%

Average Spending 8
(Weighted) $660 $471 $604 $423
Average Spending rg)er
Person per night $103 $60 $82 $63
(Weighted)

" Average spending includes those who did not stay the night, those who stayed 30 days or under, and parties with

10 or less adults.
® The spending data for 2007 and 2008 are not comparable (both quarterly and calendar year), although the 2008

data is more accurate.
® Average spending per person per night is based on those who stayed at least 1 night and 30 days or under, and

parties with 10 or less adults.
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Mexico? Please estimate spending for your entire immediate travel party

Q11. What is your best estimate of total spending during your stay in New

(include lodging, meals, retail shopping, gasoline, rental car, entertainment,
and any other spending related to your visit).

Oct-Dec Oct-Dec
ESTIMATE OF TOTAL 2008 2007 Cv2008 | CY2007
SPENDING IN NEW MEXICO | AVERAGE | AVERAGE | AVERAGE | AVERAGE
SPENDING | SPENDING | SPENDING | SPENDING
Overall (Weighted) (N=2,996) $660 $471 $604 $423
Anthony (N=345) $345 $214 $364 $240
Chama (N=280)" $1,204 $648 $886 $575
Gallup (N=396)’ $725 $594 $677 $440
Glenrio (N=373) $567 $332 $519 $310
La Bajada (N=305) $916 $444 $749 $412
Lordsburg (N=392) $237 $178 $372 $258
Raton (N=410) $401 $441 $444 $418
Santa Fe (N=185) $1,114 $1,154 $941 $913
Texico (N=310) $437 $361 $454 $374
Travel Parties Who Stayed at Least One Night
Oct-Dec Oct-Dec
ESTIMATE OF TOTAL 2008 2007 Cv2008 | CY2007
SPENDING IN NEW MEXICO | AVERAGE | AVERAGE | AVERAGE | AVERAGE
SPENDING | SPENDING | SPENDING | SPENDING
Overall (Weighted) (N=2,615) $659 $550 $639 $499
Anthony (N=253) $445 $287 $442 $328
Chama (N=276)° $1,217 $696 $907 $626
Gallup (N=366)" $655 $693 $696 $505
Glenrio (N=348) $599 $381 $544 $359
La Bajada (N=287) $969 $525 $800 $506
Lordsburg (N=254) $329 $270 $480 $350
Raton (N=348) $448 $524 $508 $486
Santa Fe (N=184) $1,120 $1,289 $959 $1,006
Texico (N=299) $448 $394 $469 $406
Travel Parties Who Stayed at Least One Night
Oct-Dec 2008 | Oct-Dec 2007 CY2008 CY2007
ESTIMATE OF TOTAL Average Spend|Average Spend|Average Spend|Average Spend
SPENDING IN NEW MEXICO | per Person pe| per Person pe| per Person pe| per Person pe
Night Night Night Night
Overall (Weighted) (N=2,615) $103 $60 $82 $63
Anthony (N=253) $117 $41 $84 $51
Chama (N=276) $135 $51 $84 $57
Gallup (N=366) $113 $112 $99 $68
Glenrio (N=348) $91 $46 $70 $50
La Bajada (N=287) $90 $69 $73 $76
Lordsburg (N=254) $114 $48 $105 $64
Raton (N=348) $97 $70 $70 $62
Santa Fe (N=184) $98 $77 $74 $83
Texico (N=299) $75 $52 $68 $62

19 Average spending in Chama and Gallup includes those who spent $5,000 or less.
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Q12. Which best applies to your visit to New Mexico:

Q13.

Q14.

Oct-Dec 2008 OSEDeC | cva008 | CY2007
WHICH BEST APPLIES TO YOUR VISIT
TO NEW MEXICO? COUNT % % % %
N=3,596 |(Unweighte| (Unweighte|{(Unweighte((Unweighte
Have Visited Previously 1,857 51.6% 47.9% 47.7% 48.1%
Visit Frequently (once a year or more) 886 24.6% 26.0% 24.6% 23.3%
First Visit 853 23.7% 26.1% 27.7% 28.6%
Did you see any advertisements for New Mexico before visiting?
Oct-Dec
ID VI SEE AN Oct-Dec 2008 2007 CY2008 CY2007
ADVERTISEMENTS FOR NEW . . . .
MEXICO BEFORE VISITING? | COUNT % % % %
N=3,556 | (Unweighte( (Unweighteq (Unweighteq (Unweighte
Yes 1,696 47.7% 54.4% 50.9% 52.5%
No 1,860 52.3% 45.6% 49.1% 47.6%

If yes, where did you see the advertisements? (check all that apply)

Oct-Dec 2008 Og'g(l)D?ec CY2008 | CY2007
WHERE DID YOU SEE THE
ADVERTISEMENTS? COUNT % % % %
N=1,696 |(Unweighte| (Unweighte( (Unweighteq (Unweighte

Magazine 1,131 66.7% 73.1% 70.4% 74.7%
Television 584 34.4% 26.0% 30.5% 25.3%
Billboard 454 26.8% 19.3% 23.4% 20.8%
Newspaper 334 19.7% 15.8% 19.6% 17.6%
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Q15. Did you receive an official New Mexico Vacation Guide prior to your trip?

Oct-Dec
DID YOU RECEIVE AN Oct-Dec 2008 2007 CY2008 CY2007
OFFICIAL NEW MEXICO
VACATION GUIDE? | COUNT % % % %
N=3,545 |(Unweighte| (Unweighte| (Unweighte| (Unweighte
Yes 549 15.5% 17.3% 17.9% 17.6%
No 2,996 84.5% 82.7% 82.1% 82.5%
Oct-Dec 2008 Oct-Dec 2007
. Those . Those
DID YOU RECEIVE | Thos&With| —\. " | ThoseNith| .
AN OEFEICIAL NEW |Definite Pla Definite Pla Definite Pla Ddinite Plar
MEXICO VACATION | for Lodging ~ .| for Lodging ;
or Lodging _ for Lodging
GUIDE? =949 N=730 N=500 | “N=387
% % % %
(Unweighte| (Unweighte| (Unweighte| (Unweighte
Yes 23.3% 9.5% 25.6% 10.3%
No 76.7% 90.5% 74.4% 89.7%
CY2008 CY2007
DID YOU RECEIVE | Thos&With Those | ryosanith| 11058
Definite Pla MUt Definite Pla MUt
AN OFFICIAL NEW for Lalai Definite Pla f dai Definite Pla
MEXICO VACATION | for Ldging| “c- Lodgin e Letellal Lodgint
GUIDE? N=319 | "Nopoe | NT2414 | N=1,843
% % % %
(Unweighte| (Unweighte| (Unweighte| (Unweighte
Yes 26.8% 11.6% 26.1% 12.3%
No 73.2% 88.5% 73.9% 87.7%

Q16. Did you go to our state's website www.newmexico.org before visiting?*?
50 Years
Over 50
Oct-Dec 2008 Og'g(??ec CY2008 Ygfjdnoér Years Old
GO TO WEBSITE Nol 359 N=2,185
BEFORE VISITING? :
COUNT % % % % %
N=3,544 | (Unweighte| (Unweighte| (Unweighte| (Unweighte( (Unweighte
Yes 703 19.8% 21.4% 21.4% 20.8% 19.2%
No 2,841 | 80.2% 78.6% 78.6% 79.2% 80.8%

! Those that did or not receive a New Mexico Vacation Guide only includes those with and without definite plans
for lodging for those who are staying in a hotel/motel/B&B only.
12 This question was added to the survey on June 1%, 2007.

20


http://www.newmexico.org/

Q17.

How easy was it to find this visitor information center?

EASE OF FINDING EACH A;/EﬁﬁlgE Very Difficult Very Easy
VISITOR CENTER (Unweighte 1 2 3 4 5
Overall (N=3,611) 4.7 2.5% 1.2% 4.8% 9.6% 81.9%
Anthony (N=394) 4.8 2.0% 0.5% 2.8% 6.1% 88.6%

Chama (N=328) 4.8 0.9% 0.0% 3.4% 8.8% 86.9%
Gallup (N=532) 4.8 3.4% 0.4% 0.8% 4.3% 91.2%
Glenrio (N=577) 4.9 2.1% 0.0% 0.3% 1.6% 96.0%
La Bajada (N=343) 4.7 3.5% 1.2% 2.0% 5.0% 88.3%
Lordsburg (N=331) 4.4 3.3% 2.7% 8.8% 18.1% | 67.1%
Raton (N=449) 4.4 2.2% 1.3% 13.1% | 21.8% | 61.5%
Santa Fe (N=223) 3.8 6.7% 8.1% 22.9% | 23.8% | 38.6%
Texico (N=434) 4.9 0.7% 0.2% 0.2% 7.6% 91.2%
Oct-Dec 2008 |Oct-Dec 2007| CY2008 CY2007
EASE OF FINDING
EACH VISITOR AVERAGE | AVERAGE | AVERAGE | AVERAGE
CENTER RATING RATING RATING RATING
(Unweighted| (Unweighted] (Unweighted] (Unweighted
Overall (N=3,611) 4.7 4.5 4.6 4.5
Anthony (N=394) 4.8 4.8 4.7 4.7
Chama (N=328) 4.8 4.7 4.8 4.8
Gallup (N=532) 4.8 4.4 4.6 4.3
Glenrio (N=577) 4.9 4.4 4.7 4.4
La Bajada (N=343) 4.7 4.7 4.8 4.8
Lordsburg (N=331) 4.4 4.2 4.3 4.4
Raton (N=449) 4.4 4.5 4.5 4.6
Santa Fe (N=223) 3.8 4.0 4.1 4.1
Texico (N=434) 4.9 4.9 4.9 4.9
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Q18.

How well has the information here met your needs?

INFORMATION NEEDS MET| AYERAGE | Very Poorly Very Well
BY CENTER REATING
(Unweighte 1 2 4 5
Overall (N=3,566) 4.8 1.1% 0.3% 2.2% 7.7% 88.7%
Anthony (N=394) 4.8 1.8% 0.3% 4.8% 7.1% 86.0%
Chama (N=322) 4.8 0.6% 0.6% 1.9% 10.9% 86.0%
Gallup (N=524) 4.8 2.3% 00% | 3.6% | 3.8% | 90.3%
Glenrio (N=574) 4.9 0.2% 0.0% 0.7% 5.9% 93.2%
La Bajada (N=334) 4.7 2.7% 06% | 21% | 87% | 85.9%
Lordsburg (N=326) 4.8 1.5% 03% | 21% | 9.8% | 86.2%
Raton (N=443) 4.8 0.2% 0.2% 2.0% 9.5% 88.0%
Santa Fe (N=220) 4.7 1.4% 0.5% 2.7% 15.5% 80.0%
Texico (N=429) 4.9 0.2% 0.2% 0.5% 4.7% 94.4%
INFORMATION Oct-Dec 2008 |Oct-Dec 2007 CY2008 CY2007
NEEDS MET BY AVERAGE | AVERAGE | AVERAGE | AVERAGE
CENTER RATING RATING RATING RATING
(Unweighted| (Unweighted] (Unweighted] (Unweighted
Overall (N=3,566) 4.8 4.8 4.8 4.8
Anthony (N=394) 4.8 4.8 4.7 4.7
Chama (N=322) 4.8 4.7 4.8 4.8
Gallup (N=524) 4.8 4.2 4.7 45
Glenrio (N=574) 4.9 4.9 4.9 4.9
La Bajada (N=334) 4.7 4.7 4.8 4.8
Lordsburg (N=326) 4.8 4.5 4.7 4.6
Raton (N=443) 4.8 5.0 4.9 5.0
Santa Fe (N=220) 4.7 4.7 4.6 4.8
Texico (N=429) 4.9 5.0 5.0 5.0
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Q19. What is your age?
Oct-Dec 2008 | O%tDC | cva008 | cv2007
2007
AGE
COUNT % % % %
N=3,498 | (Unweighte| (Unweighte| (Unweighte| (Unweighte
18-30 244 7.0% 5.9% 8.0% 8.8%
31-40 348 9.9% 9.2% 9.8% 9.8%
41-50 611 17.5% 15.2% 16.4% 16.5%
51-60 889 25.4% 25.2% 25.7% 25.7%
61-70 1,039 29.7% 32.5% 30.1% 29.7%
71 and older 367 10.5% 12.0% 10.2% 9.7%
Average age
(Weighted) 55.9 55.4 55.0 53.6
Average age of those w|
definite plans for lodgify 55.5 55.4 55.2 53.9
(Weighed)
Average age of those
without definite plans fg 57.1 54.9 55.8 54.3
lodging (Weighted)
Anthony| Chama| Gallup | Glenrio lea_jgda Lordsburg| Raton |Santa F¢ Texico
AGE N=378 | N=315 | N-511 | N-528 N=337 N=396 N=32 | N=208 | N=393
% % % % % % % % %
18-30 143% | 2.9% | 55% | 10.0% | 3.3% 12.9% 49% | 6.3% | 1.0%
31-40 159% | 6.3% | 88% | 9.5% | 6.5% 14.1% 8.8% | 13.5% | 7.4%
41-50 17.5% | 15.9% | 15.7% | 17.6% | 19.9% | 21.5% | 16.2% | 22.1% | 13.7%
51-60 20.6% | 33.3% | 28.4% | 25.6% | 31.2% | 19.2% | 22.5% | 29.8% | 21.9%
61-70 23.0% | 33.0% | 31.5% | 29.4% | 33.2% | 24.5% | 32.6% | 26.0% | 32.6%
71 and Older 8.7% | 8.6% | 10.2% | 8.0% | 5.9% 7.8% 15.0% | 2.4% | 23.4%
Average 55.0 50.5 57.2 56.0 53.6 56.1 50.6 57.2 51.7

3 Average age of those with and without definite plans for lodging includes those who are staying in a
hotel/motel/B&B only.
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Q20.

What is your combined annual household income?

Oct-Dec 2008 Ogg(l));zc CY2008 | CY2007
COMBINED HOUSEHOLD
LIEONE COUNT| % % % %
N=3,578 | (Weighted (Weighteq (Weighted (Weighteq
Less than $30,000 184 9.7% 7.9% 8.8% 7.9%
$30,000 to 44,999 271 14.3% 11.3% 12.1% 13.3%
$45,000 to $59,999 402 21.2% 16.4% 17.6% 17.3%
$60,000 to $74,999 439 23.1% 18.3% 21.1% 18.6%
$75,000 to $89,999 351 18.5% 15.8% 17.7% 15.7%
$90,000 to $119,999 358 18.8% 15.0% 16.3% 14.2%
$120,000 to $149,999 172 9.1% 7.7% 7.9% 6.2%
Greater than $150,000 185 9.7% 7.7% 8.3% 7.0%
Choose not to respond 1,216 34.0% N/A N/A N/A
Median Income (Weighted) $69,442 $70,730 | $70,856 | $69,308
Median income of those with
definte plans for lodgirig $77,804 $78,621 | $78,128 | $75,809
(Weightedy
Median income of those withg
definite plans for lodging $73,386 $77,983 | $71,963 | $74,475
(Weighted)
. La .
Anthony| Chama| Gallup | Glenrio . Lordsburg| Raton |Santa F{ Texico
COMBINED Bajada
HOUSEHOLD N=381 | N=8328 | N=92 | N=H525 N=349 N=34 N=55 | N=216 N=398
IReeti= % % % % % % % % %
L;;S :)hoaon 8.1% | 3.0% | 59% | 7.4% | 7.4% | 2.8% | 40% | 5.6% | 1.8%
$i%%%%t° 7.9% | 55% | 12.2% | 10.3% | 83% | 35% | 9.0% | 5.1% | 3.3%
$§g’90889to 11.8% | 10.7% | 13.6% | 11.2% | 12.9% 9.9% 13.2% | 9.7% 6.8%
$§$;10889to 10.8% | 16.2% | 10.8% | 12.6% | 12.9% 15.7% 10.3% | 8.8% 11.8%
$;gg%%g’ 7.1% | 11.0% | 10.0% | 8.8% | 8.3% | 4.8% | 10.5% | 10.6% | 18.1%
3?10]:8090950 8.1% | 10.7% | 10.8% | 11.4% | 13.2% 1.6% 9.9% | 14.4% | 12.6%
$;igéogggto 3.7% 4.9% 5.9% 4.4% 7. 7% 1.4% 5.3% 7.4% 4.3%
G;i‘;tgrotgg” 58% | 6.7% | 53% | 5.7% | 7.2% | 09% | 57% | 9.7% | 2.3%
Ch?gsssorr‘]%t 101 36,706 | 31.4% | 25.6% | 28.2% | 22.1% | 59.4% | 32.1% | 28.7% | 39.2%
Median Incom¢$65,488|$74,151|$67,783|$68,409($72,167| $64,081 |$71,489|$84,457| $80,729

4 Median income of those with and without definite plans for lodging includes those who are staying in a

hotel/motel/B&B only.
1> Gallup was not included in the weighting of the median income of those with and without definite plans for

lodging.
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Appendix A

Country of Residence
State of Residence
Visitor Center by State
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Country of residence:

FOREIGN COUNT %
COUNTRY N=383 (Unweighteq
Canada 178 46.5%
United Kingdom 34 8.9%
Germany 28 7.3%
Australia 25 6.5%
Mexico 12 3.1%
France 11 2.9%
Belgium 7 1.8%
Netherlands 7 1.8%
Brazil 6 1.6%
Switzerland 6 1.6%
Austria 5 1.3%
New Zealand 5 1.3%
Spain 5 1.3%
Sweden 5 1.3%
Ireland 4 1.0%
Italy 4 1.0%
South Africa 4 1.0%
Czech Republic 3 0.8%
Finland 3 0.8%
Japan 3 0.8%
Poland 3 0.8%
Chile 2 0.5%
China 2 0.5%
Korea, Dem
People's Rep 2 0.5%
Norway 2 0.5%
Argentina 1 0.3%
Aruba 1 0.3%
Belize 1 0.3%
Cayman Islands 1 0.3%
Chad 1 0.3%
Cuba 1 0.3%
Guam 1 0.3%
Hong Kong 1 0.3%
Israel 1 0.3%
Philippines 1 0.3%
Portugal 1 0.3%
Puerto Rico 1 0.3%
Sao Tome And
Principe 1 0.3%
Taiwan 1 0.3%
Thailand 1 0.3%
Turkey 1 0.3%
Viet Nam 1 0.3%
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State of residence:

STATE COUNT % STATE (Cont.)
N=3,673 | (Unweighted) Maryland 34 0.9%
Texas 641 17.5% New Jersey 33 0.9%
California 355 9.7% Kansas 32 0.9%
Colorado 291 7.9% Virginia 30 0.8%
New Mexico 267 7.3% Kentucky 27 0.7%
Arizona 234 6.4% South Carolina 26 0.7%
Oklahoma 127 3.5% Wyoming 26 0.7%
Florida 121 3.3% Utah 23 0.6%
Michigan 95 2.6% Idaho 22 0.6%
lllinois 81 2 204 Nebraska 22 0.6%
Ohio 77 21% Alaskg 20 0.5%
Washington 77 21% Conngctlcut 18 0.5%
Missouri 71 1.9% _Maine 18 0.5%
New York 70 1.9% Mississippi 18 0.5%
N South Dakota 18 0.5%
Ml_nnesofca 65 1'82/0 New Hampshire 14 0.4%
WG'SeCOC;;iS;n gg 1;0;2 Vermont 14 0.4%
Tennessee 62 1.7% Montana 13 0.4%
Louisiana 60 1.6% Delawgre 9 0.2%
Pennsylvania 57 1.6% Hawall 9 0.2%
: North Dakota 8 0.2%
Arkansas 51 1.4% District of
Oregon 49 1.3% Columbia 5 0.1%
Nevada 44 1.2% West Virginia 5 0.1%
North Carolina 44 1.2% Rhode Island 3 0.1%
Indiana 43 1.2%
lowa 41 1.1%
Alabama 40 1.1%
Massachusetts 37 1.0%




Visitor Center by state:

VISITOR CENTER BY

STATE: NEAZEE %

ANTHONY N=380 %
Texas 88 23.2%
California 58 15.3%
Arizona 22 5.8%
Florida 20 5.3%
Georgia 13 3.4%
Michigan 12 3.2%
Colorado 9 2.4%
New York 9 2.4%
Ohio 9 2.4%
Louisiana 8 2.1%
Tennessee 8 2.1%
Washington 8 2.1%
lllinois 7 1.8%
Virginia 7 1.8%
Wisconsin 7 1.8%
Alabama 6 1.6%
Arkansas 5 1.3%
Kentucky 5 1.3%
Oregon 5 1.3%
South Carolina 5 1.3%
Indiana 4 1.1%
Massachusetts 4 1.1%
Nevada 4 1.1%
North Carolina 4 1.1%
Oklahoma 4 1.1%
Pennsylvania 4 1.1%
Utah 4 1.1%
lowa 3 0.8%
Maine 3 0.8%
Minnesota 3 0.8%
Missouri 3 0.8%
New Hampshire 3 0.8%
New Mexico 3 0.8%
Vermont 3 0.8%
Wyoming 3 0.8%
Alaska 2 0.5%
Delaware 2 0.5%
Idaho 2 0.5%
Maryland 2 0.5%
Montana 2 0.5%
Connecticut 1 0.3%
Hawaii 1 0.3%
Kansas 1 0.3%
Mississippi 1 0.3%
Nebraska 1 0.3%
New Jersey 1 0.3%
North Dakota 1 0.3%

CHAMA N=341 %
Texas 76 22.3%
Colorado 37 10.9%
Oklahoma 28 8.2%
New Mexico 22 6.5%
Arizona 21 6.2%
California 15 4.4%
Washington 13 3.8%
Alabama 8 2.3%
Louisiana 8 2.3%
Utah 8 2.3%
Florida 7 2.1%
Arkansas 6 1.8%
Missouri 6 1.8%
New York 6 1.8%
Illinois 5 1.5%
Maryland 5 1.5%
Georgia 4 1.2%
Idaho 4 1.2%
lowa 4 1.2%
Minnesota 4 1.2%
New Jersey 4 1.2%
Wyoming 4 1.2%
District Of Columbia 3 0.9%
Indiana 3 0.9%
Kansas 3 0.9%
Massachusetts 3 0.9%
Oregon 3 0.9%
Pennsylvania 3 0.9%
Tennessee 3 0.9%
Alaska 2 0.6%
Connecticut 2 0.6%
Maine 2 0.6%
Mississippi 2 0.6%
Nevada 2 0.6%
North Carolina 2 0.6%
Ohio 2 0.6%
South Dakota 2 0.6%
Vermont 2 0.6%
Wisconsin 2 0.6%
Hawaii 1 0.3%
Kentucky 1 0.3%
Michigan 1 0.3%
Montana 1 0.3%
Virginia 1 0.3%

GALLUP N=547 %
California 101 18.5%
Arizona 71 13.0%
New Mexico 70 12.8%
Texas 37 6.8%
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GALLUP (Cont.)

GLENRIO (Cont.)

Colorado 36 6.6%
Florida 21 3.8%
Nevada 15 2.7%
Oklahoma 13 2.4%
Arkansas 12 2.2%
Illinois 12 2.2%
Ohio 11 2.0%
Oregon 11 2.0%
Tennessee 11 2.0%
Michigan 10 1.8%
Washington 9 1.6%
Georgia 8 1.5%
Minnesota 8 1.5%
lowa 6 1.1%
Kentucky 6 1.1%
Louisiana 6 1.1%
Missouri 6 1.1%
Wisconsin 6 1.1%
Alabama 5 0.9%
Indiana 5 0.9%
North Carolina 5 0.9%
Utah 5 0.9%
Alaska 4 0.7%
Massachusetts 4 0.7%
New York 4 0.7%
Pennsylvania 4 0.7%
South Carolina 4 0.7%
Idaho 3 0.5%
New Jersey 3 0.5%
Kansas 2 0.4%
Maryland 2 0.4%
South Dakota 2 0.4%
Vermont 2 0.4%
Virginia 2 0.4%
Hawaii 1 0.2%
Maine 1 0.2%
Mississippi 1 0.2%
New Hampshire 1 0.2%
Rhode Island 1 0.2%

GLENRIO N=538 %

Texas 91 16.9%

Michigan 32 5.9%

California 29 5.4%

Oklahoma 26 4.8%
Florida 23 4.3%
lllinois 23 4.3%
Arizona 21 3.9%

Pennsylvania 17 3.2%

Arkansas 16 3.0%

Tennessee 15 2.8%

New York 14 2.6%

Georgia 13 2.4%
Minnesota 13 2.4%
Missouri 13 2.4%
Louisiana 12 2.2%
Ohio 12 2.2%
Washington 12 2.2%
Wisconsin 12 2.2%
North Carolina 11 2.0%
Kansas 10 1.9%
Indiana 8 1.5%
lowa 8 1.5%
Maine 8 1.5%
Nevada 8 1.5%
Virginia 8 1.5%
Alabama 7 1.3%
Maryland 7 1.3%
Massachusetts 7 1.3%
Oregon 6 1.1%
Mississippi 5 0.9%
New Jersey 5 0.9%
New Mexico 5 0.9%
Connecticut 4 0.7%
Idaho 4 0.7%
Nebraska 4 0.7%
South Carolina 4 0.7%
Utah 4 0.7%
Colorado 3 0.6%
Kentucky 3 0.6%
New Hampshire 3 0.6%
South Dakota 3 0.6%
Alaska 2 0.4%
Delaware 2 0.4%
Vermont 2 0.4%
Rhode Island 1 0.2%
West Virginia 1 0.2%
Wyoming 1 0.2%
LA BAJADA N=370 %
New Mexico 80 21.6%
California 41 11.1%
Colorado 33 8.9%
Texas 29 7.8%
New York 16 4.3%
Pennsylvania 14 3.8%
Florida 12 3.2%
Ohio 11 3.0%
Michigan 9 2.4%
Arizona 8 2.2%
Missouri 8 2.2%
North Carolina 8 2.2%
Indiana 7 1.9%
Washington 7 1.9%
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LA BAJADA (Cont.)

LORDSBURG (Cont.)

Illinois 6 1.6%
Minnesota 6 1.6%
Georgia 5 1.4%
New Jersey 5 1.4%
Virginia 5 1.4%
Alabama 4 1.1%
Connecticut 4 1.1%
Nebraska 4 1.1%
Oklahoma 4 1.1%
South Carolina 4 1.1%
Louisiana 3 0.8%
Maryland 3 0.8%
Oregon 3 0.8%
Wisconsin 3 0.8%
Hawaii 2 0.5%
Idaho 2 0.5%
lowa 2 0.5%
Kansas 2 0.5%
Kentucky 2 0.5%
Massachusetts 2 0.5%
Mississippi 2 0.5%
Nevada 2 0.5%
North Dakota 2 0.5%
Tennessee 2 0.5%
Alaska 1 0.3%
Delaware 1 0.3%
Maine 1 0.3%
Montana 1 0.3%
Rhode Island 1 0.3%
Vermont 1 0.3%
West Virginia 1 0.3%
Wyoming 1 0.3%
LORDSBURG N=415 %
California 53 12.8%
Arizona 52 12.5%
New Mexico 47 11.3%
Texas 35 8.4%
Colorado 18 4.3%
Florida 16 3.9%
Ohio 13 3.1%
Washington 11 2.7%
Pennsylvania 10 2.4%
Georgia 9 2.2%
New York 8 1.9%
Oregon 8 1.9%
Nevada 7 1.7%
Alabama 6 1.4%
Louisiana 6 1.4%
Missouri 6 1.4%
Wisconsin 6 1.4%
Alaska 5 1.2%

Arkansas 5 1.2%
lllinois 5 1.2%
lowa 5 1.2%
Kansas 5 1.2%
Massachusetts 5 1.2%
Michigan 5 1.2%
Wyoming 5 1.2%
Idaho 4 1.0%
Indiana 4 1.0%
Kentucky 4 1.0%
Maryland 4 1.0%
Minnesota 4 1.0%
Montana 4 1.0%
New Jersey 4 1.0%
North Carolina 4 1.0%
South Carolina 4 1.0%
South Dakota 4 1.0%
Tennessee 4 1.0%
Connecticut 3 0.7%
Virginia 3 0.7%
West Virginia 3 0.7%
Delaware 2 0.5%
Hawaii 2 0.5%
Mississippi 2 0.5%
New Hampshire 2 0.5%
Oklahoma 1 0.2%
Utah 1 0.2%
Vermont 1 0.2%
RATON N=443 %
Colorado 119 26.9%
Texas 65 14.7%
California 24 5.4%
Oklahoma 24 5.4%
Arizona 23 5.2%
Minnesota 17 3.8%
New Mexico 15 3.4%
Wyoming 12 2.7%
Nebraska 10 2.3%
Wisconsin 9 2.0%
Georgia 8 1.8%
lllinois 8 1.8%
lowa 8 1.8%
Louisiana 7 1.6%
Michigan 7 1.6%
Florida 6 1.4%
Kansas 6 1.4%
New Jersey 6 1.4%
Arkansas 5 1.1%
Montana 5 1.1%
New York 5 1.1%
Washington 5 1.1%
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RATON (Cont.)

SANTA FE (Cont.)

Missouri 4 0.9%
North Carolina 4 0.9%
Ohio 4 0.9%
South Dakota 4 0.9%
Alaska 3 0.7%
Indiana 3 0.7%
Maryland 3 0.7%
North Dakota 3 0.7%
Oregon 3 0.7%
Alabama 2 0.5%
Connecticut 2 0.5%
Kentucky 2 0.5%
Mississippi 2 0.5%
Tennessee 2 0.5%
Idaho 1 0.2%
Maine 1 0.2%
Massachusetts 1 0.2%
Nevada 1 0.2%
New Hampshire 1 0.2%
Pennsylvania 1 0.2%
South Carolina 1 0.2%
Virginia 1 0.2%
SANTA FE N=224 %
Texas 36 16.1%
Colorado 27 12.1%
California 26 11.6%
New Mexico 16 7.1%
Florida 10 4.5%
Wisconsin 10 4.5%
Arizona 9 4.0%
Massachusetts 9 4.0%
Ohio 6 2.7%
Maryland 5 2.2%
Minnesota 5 2.2%
Missouri 5 2.2%
lllinois 4 1.8%
New York 4 1.8%
South Carolina 4 1.8%
Washington 4 1.8%
Indiana 3 1.3%
New Jersey 3 1.3%
North Carolina 3 1.3%
Oklahoma 3 1.3%
Oregon 3 1.3%
Vermont 3 1.3%
Connecticut 2 0.9%
Georgia 2 0.9%
Hawaii 2 0.9%
lowa 2 0.9%
Kentucky 2 0.9%
Michigan 2 0.9%

Nebraska 2 0.9%
Nevada 2 0.9%
New Hampshire 2 0.9%
Tennessee 2 0.9%
Alabama 1 0.4%
Delaware 1 0.4%
District Of Columbia 1 0.4%
Idaho 1 0.4%
Pennsylvania 1 0.4%
South Dakota 1 0.4%
TEXICO N=415 %
Texas 184 44.3%
Oklahoma 24 5.8%
Missouri 20 4.8%
Michigan 17 4.1%
Tennessee 15 3.6%
lllinois 11 2.7%
Louisiana 10 2.4%
Colorado 9 2.2%
New Mexico 9 2.2%
Ohio 9 2.2%
Wisconsin 9 2.2%
California 8 1.9%
Washington 8 1.9%
Arizona 7 1.7%
Oregon 7 1.7%
Florida 6 1.4%
Indiana 6 1.4%
Minnesota 5 1.2%
New York 4 1.0%
lowa 3 0.7%
Kansas 3 0.7%
Maryland 3 0.7%
Mississippi 3 0.7%
Nevada 3 0.7%
North Carolina 3 0.7%
Pennsylvania 3 0.7%
Virginia 3 0.7%
Arkansas 2 0.5%
Kentucky 2 0.5%
Maine 2 0.5%
Massachusetts 2 0.5%
New Hampshire 2 0.5%
New Jersey 2 0.5%
North Dakota 2 0.5%
South Dakota 2 0.5%
Alabama 1 0.2%
Alaska 1 0.2%
Delaware 1 0.2%
District Of Columbia 1 0.2%
Idaho 1 0.2%
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TEXICO (Cont.)

Nebraska 1

0.2%

Utah

1

0.2%
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